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INTRODUCTION

In the last few years the topic Unified Messaging (UM) has become important. UM means that users can deal with messages of all kinds regardless of their location, the communication device and medium used, or the connection used. Until now much of the discussion has focused on the technical feasibility of integrating different types of messages in a single messaging box. The perspective of the user has not been given as much attention. It is often assumed that users will appreciate the fact that all their messages are handled by a single institution, and are presented in a uniform way. We do not believe that this is necessarily the case, and we want to explore this issue based on several scenarios.
UNIFIED MESSAGING

Unified messaging brings various types of messages together into a single user interface and provides notification of all messages, delivery of all messages and the ability to send new messages, reply to and forward messages. This is possible through different communication devices and through a single in-box, which contains entries for all messages. In practice this often means that voicemail, fax, and email messages are mixed together, and that they can be accessed by desktop machines, telephones, and possibly other devices such as PDA's. 

Our primary interest is for the consumer market, where individual users or small businesses make use of UM.
UM WITHIN COMPANIES

Companies are confronted with two options for UM. They can either manage it themselves, or they can outsource it to a service provider. Each of these situations has advantages and disadvantages. 

If a company manages UM in-house, it has full control over messaging. This is of particular importance in relation to the security of the messages. It also implies that safe access from outside can be hard or Impossible, and that outside communication devices such as mobile phones may not be integrated.

If instead a company outsources UM to a service provider, then outside access and Integration of messaging becomes much easier, but at the expense of security and privacy.
UM FOR INDIVIDUAL USERS

We believe that the same advantages and disadvantages also hold for individual customers in relation to one or more service providers. We want to explore the issues that arise in this situation, and to what extend the situation for businesses can be extrapolated to individual customers. In particular, we are interested in the way individuals want to deal with UNI, how much control they' want to have and how much they are willing to yield to a service provider and in what way this relates to privacy issues. Furthermore, we are also interested in how individuals will deal with iincreasing volumes of messaging, and how the different roles in their lives influences this.
SCENARIOS

We propose to discuss a number of scenarios in order to identify the specific advantages, disadvantages, and issues for users. Examples of such scenarios are:
· Users who have one service provider to handle all messaging for them, and who use default handling strategies proposed by the service provider
· Users who use several service providers for messaging, each for a different role they play in life, e.g. family, conference committee, etc.
· Users who want to have much control over messaging, who want to define all message handling themselves.
CNOCLUSION

We hope that this SIG will bring together people working on UM, and that different viewpoints and opinions will be discussed in order to provide enhanced insight for the attendees.
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